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Relationship Evangelism

Forces That Hinder Our Effectiveness

INTRODUCTION

1. Thereisadory of aconversaion between Jesus and Gabriel which is purely fictiond, but illustrates
agood point...

After Jesus ascended to heaven, the angel Gabrid gpproached Him and said, “Master, you must
have suffered terribly for men down there.”

“I did,” He said.

“And,” continued Gabriel, “do they know dl about how you loved them and what you did for
them?”

“Oh, no,” said Jesus, “not yet. Right now only a handful of peoplein Pdestine know.”

Gabriel was perplexed. “Then what have you done, to let everyone know about your love for
them?’

Jesus sad, “I' ve asked Peter, James, John, and afew more friendsto tell other people about
Me. Those who aretold will inturn tell fill other people about Me, and My story will be spread to
the farthest reaches of the globe. Ultimately, al of mankind will have heard about My life and what
| have done.”

Gabrie frowned and looked rather skeptica. He knew well what poor stuff men were made of.
“But what if Peter and James and John grow weary? What if the people who come after them
forget? What if way down in the twentieth century, people just don’t tell others about you? Haven't
you made any other plans?’

And Jesus answered, “1 haven't made any other plans. I’m counting on them.”

-- Lifestyle Evangelism, Joseph Aldrich, p. 15-16

2. Twenty centuries later...Jesus gill has no other plan!
a. He counted on His early disciples and they ddlivered
b. He€ s counting on you and me; have we done aswdl?

3. Before we succumb to another “guilt trip,” | want to consder some reasons why we may appear
“ineffective’” when compared to the gpostles...
a. My purposeis not to excuse ourselves
b. But we need to understand some of the forces or influences which have clearly hindered our
effectiveness

|. TOO MANY PEOPLE

A. WELIVEIN A WORLD WHERE WE COME FACE TO FACEWITH MORE
PEOPLE THAN WE CAN EASILY RELATETO...
1. A casud groll down the street or through a store brings us face to face with dozens of

people every minute
2. Every day we comein contact with more people than we can possibly relateto in
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meaningful ways

B. THISFACT CAN EASILY RESULT IN CRIPPLING OUR ABILITY TO RELATE
TO PEOPLE...

1.

2.
3.

Since we cannot possible recognize or relate to every one, we are tempted to relate to no
onel

Before long, we begin to adopt an atitude of “isolation”

Eventudly, we lose the ahility to effectively carry on meaningful rdaionships

C. THISCAN HAVE AN ADVERSE EFFECT ON EVANGELISM...

1.

2.

For ameaningful reaionship is one of the most successful means of providing an avenue for
the gospd (which isthe thess of this sudy)

But many Chrigtians, caught up in the attitude of “isolaioniam”...

a. Often do not have any significant contacts with non-Chrigtians

b. Aretherefore unable to relate to othersin a“redemptive’ manner

II. LIFEISTOO FAST AND COMPLICATED

A. DESPITE INVENTIONSTO SAVE TIME, WE ARE BUSIER THAN EVER...

1.

absonN

Jobs change, people move

Congestion grows, traffic jams

Telephones ring congtantly, TV drones on and on

We are held captive by schedules and the demands of others
We find ourselves unable to dow down our world...

B. LIVING SUCH HECTIC LIVES...

1.
2.
3.

It iseasy for oneto fed thereis smply no room to add the “enterprise of evangeism’
One might fed that to do so may even be “the straw that bresks the camel’ s back”
So evangelism of any sort is often left out

[1.EXPOSURE TO LIMITED EVANGELISM MODELS

A. EVEN WHEN WE WANT TO DO SOMETHING, WE ARE OFTEN GIVEN
LIMITED “OPTIONS' ...

1.
2.
3.

Such asjudt inviting people to services
Or going around the neighborhood, knocking on the doors of complete strangers
Or learning how to teach home Bible sudies

B. THISISNOT TO SAY THAT SUCH METHODSHAVE NOT WORKED OR WILL
NOT WORK FOR SOME...

1.

2.

These options do work for some Chrigtians, but not dl are suited for the particular
approaches given
These options do reach some nonbdievers, but many are repelled by them

C. BUT THERE CAN BE LONG-LASTING EFFECTSWHEN THESE ARE THE
ONLY OPTIONS GIVEN...
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Those not suited for these approaches can get easily discouraged asthey try and find
themsdves falling to be something they are not

E.g., not everyone is designed to be ateacher - cf. Ro 12:4-8; 1 Co 12:29; Ja 3:1

S0 unless other options are shown to be available, many quit making any evangdidtic effort!

V. MISUNDERSTANDING “SEPARATION”

A. MANY CHRISTIANS MISUNDERSTAND THE PRINCIPLE OF SEPARATION...

1.
2.
3.

4.

We are to be “separate’ from theworld - cf. 2 Co 6:14-18

But this does not mean “isolation” - cf. 1 Co 5:9-13

Yet | fear that many Chrigtians tend to isolate themsdves from the world in the name of
“separation”

Thereis away to “influence people without losing your influence!”

B. REMEMBER THE PRINCIPLE OF BEING “THE SALT OF THE EARTH" ...

1.
2.

SAt must get out of the container and mix with food to be effective
Without engaging in Sn, we can ill have contact with the Snner...
a Asdid Jesus- Mt 9:10-13; 11:19

b. And sodid Paul - 1 Co 9:20-23

V. THE CREDIBILITY GAP

A. IN SOME CASES, THERE ISAN IMBALANCE BETWEEN THE
“VERBALIZATION” AND THE “INCARNATION” OF THE GOSPEL ...

1.
2.

3.

|.e, the lifestyle of the Chridtian is incongstent with the message being presented

When this happens, people are likdly to think: “What you are speaks so loudly, | can't
hear what you are saying.”

Inthisway, a“ credibility gap” isformed

B. TOOVERCOME THIS*CREDIBILITY GAP”...

1.
2.

Chrigtians must be good news before they can shar e the good news
We must be sure to live out the gospel in our lives before preaching it to others - cf. Ezra
7:10; 1 Pe 3:1-2

C. TOPUT IT ANOTHER WAY ...

1.
2.
3.

When love is seen, the messageis heard

Conversdy, when love is not seen, the message is not taken serioudy

“The best argument for Chridianity is Chridians; their joy, their certainty, their
completeness. But the strongest argument againgt Chrigtianity is aso Chrigtians -- when
they are somber and joyless, when they are self-righteous and smug in complacent
consecrations, when they are narrow and repressive, then Chrigtianity dies a thousand
deaths.” - Vanauken

CONCLUSION

1. Theseare some of the forces which hinder our effectivenessin evangdlism today
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2. Again, the purpose for considering them is not to excuse oursalves...
a. For no matter what the circumstances here on earth, the Lord' s plan for reaching the lost is il
the samel

b. Hedill depends upon you and me!

3. But perhaps by recognizing these hindrances, we will be more open to other evangdidtic options
which take these problems into consideration

One such option is known as Relationship Evangelism (also known as Lifestyle Evangelism),
which iswhat we shdl examine more dosdy in succeeding lessons...
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Relationship Evangelism
Definition And Value Of Relationship Evangelism

INTRODUCTION

1. Inourinitid sudy, we examined some of the forces which hinder our effectivenessin evangdiam...
a.  Too many people
b. Lifeistoo fast and complicated
c. Our exposure to limited evangdism models
d. Misunderstanding “separetion”
e. Thecredibility gap

2. One gpproach to evangdism which takes these forces into consderation is Relationship
Evangelism (dso known as L ifestyle Evangelism)

3. Thepurposein thislesson isto define what “Rdationship Evangdism” is, and then notice its value
in comparison to other methods of evangelism

|. THE DEFINITION OF RELATIONSHIP EVANGELISM

A. THE CHRISTIAN HASBEEN PROVIDED WITH TWO PRIMARY MEANSTO
WIN THE WORLD TO CHRIST...
1. Frg and foremost isthe message of the gospe of Christ - Ro 1:16
2. But thereisdso the manifestation of the gogpd in the life of the Chridtian - cf. 1 Pe 3:1-2

B. “RELATIONSHIP EVANGELISM,” THEN, IS...
1. Adapting the two means to the best advantage for those we seek to lead to Christ
2. A process of developing meaningful relationships with other people...
a. Inwhich wedlow the beauty of the gospd to first be demondrated in our lives
b. Inwhichwe build bridges (develop relaionships) with our prospects thet dlow the
traffic (i.e, the gospd) to flow fredy and naturdly
3. That which involves gradualy developing relationships with those who are log...
a. By working with an unlimited pool of contacts (family, friends, neighbors, coworkers)
b. By normdly gtarting with those closest to us and working outward in “concentric circles
of concern”
4. The development of relationships that involve severa progressve levels...
a) Theinitid contact
b) Becoming better acquainted
c) Bengaservant
d) Bengafriend
€) Shaing your fath
f) Witness of the“Body”

g Exposure to the gospel
h) Invitation
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-- Thesewill be covered in more detail in succeeding lessons
[Therefore, Relationship Evangelismis where we have enough love and concern for the logt...
+ That we are willing to make the effort to develop relationships with them
+ Sothat we can by both “word” and “example’ share the gospd of Chrigt with them
What value does this approach have over others?|

II. THE VALUE OF RELATIONSHIP EVANGEL ISV

A. ITSEFFECT ON OUR OWN LIVES...
1. Réationship Evangelismrequires that our spiritual growth and development be what it
should be!
a. Other forms of evangedism (e.g., preaching, door-knocking, correspondence courses,
etc.) can be utilized by hypocrites or those less than truly dedicated Chrigtians
b. But to be effectivein Relationship Evangelism our lives must be:
1) “An open book”
2) “Rated G’
3) “..anepidleof Chrig, known and read by dl men.” - c¢f. 2 Co 3:2-3
2. S0 by adopting this gpproach to evangdism, it will:
a. Motivate usto draw closer to God
b. Make us better Chrigtians

B. ITSEFFECT ON THE LIVES OF NON-CHRISTIANS...

1. Relationship Evangelism gets us out of the church building, into the lives of those who
arelogt
a. Wherewe can be“sdt” and “light”
b. Where we can humbly demondrate a better way of life

2. Adopting this approach to evangelism can:
a.  Make our neighborhoods a better place in which to live
b. Improvethe mord environment in our places of employment

C. ITSSUCCESS...
1. What may have worked wdl in times past may not today because of changing conditions
a. It used to be that the mgority of Americans were of a“Chrigtian” background
1) Though non-Chritians, they held to basic Christian mords and beliefs (God, the
Bible, the Judgment, etc.)
2) Insuch cases, asmple presentation of the gospel was often al that was needed
3) But today, the mgority is now what can be cdled “secular, or other religion”
background
a) l.e, worldly-minded, or holding to non-Chrigtian religions, they do not hold to
basic Chrigian morads and beliefs
b) Insuch cases, alot of preparation of the “soil” must sometimes be made prior
to the planting of the “seed”
Relationship Evangelism 8
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b. It used to bethat most Chrigtians knew how to easily develop new relationships with
other people
1) Many Chrigtians had close friends, associates, who though of a*“ Chrigtian”
background were like Apollos - cf. Ac 18:24-26

2) Insuch reationships, it was easy to discuss religious differences over a period of
time without bresking off al contact after afew disagreements

3) But due to the hindrances mentioned in our first lesson, many Christians today
don’'t have such relationships, and don’'t know how to be close friends with those of
different faiths

c. Agan, Relationship Evangelism takes these changing conditions into consideration

2. Inhisbook, “Why Churches Grow,” Flavil Y eakley made the following observations
based upon his study of growing and dying churches:

a. “The data presented in these tables strongly support the idea that establishment of a
pattern of friendship is an important part of the conversion process.” (p. 64)

b. “Thusthe Chrig who livesin the heart of the individua members of that congregation is
formed in the heart of the new convert. A persond rdaionship is essentid in the
process.” (p. 53)

C. “These data suggest that when subjects formed persond relationships with members of
the congregation, they were likely to remain fathful. \When they did not form such
persona relationships, they were likely to drop out of the church.” (p.54)

d. l.e, whereapersond relationship was used as a vehicle to present the gospd!...

1) A personismorelikely to convert to Christ
2) A personismore likely to remain converted to Chrigt
3. Findly, congder the results of asurvey by TheIngtitute For American Church Growth,
who asked over 10,000 people this question: “What was responsible for your coming to

Christ and this church?’ - Their replies

| had a specia need - 2%

| just walked in - 3%

| like the minigter - 6%

| visted there - 1%

| like the Bible classes - 5%

| attended a gospel meeting - 0.5%

| liked the programs - 3%

A friend or reativeinvited me- 79%

@ o oo

CONCLUSION

1. | amnot suggesting that Relationship Evangelismisthe only way to do persona work
a. Many souls have been brought to Chrigt through other means
b. 1t may bethat you are more suited to use other methods

2. But Relationship Evangelismisaviable option which...
a. Takesinto condderation some of the forces which hinder our effectivenessin evangdism
b. Makes us better Chrigtiansin the process of trying to influence the lost
c. Isaneasy, naurd, less confrontationa way to share the gospel with others
d. Ismorelikely to be successful in leading soulsto Christ and keegping them faithful to the Lord!
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In the next lesson, we will discuss The Evangelism Prospect List, ahepful tool in developing
relationships with non-Chrigtians...

NOTE: At thispoint the materid in this series might best be used by Chrigtiansin aweekly classin
which they meet to:

¢ Study and discuss the remaining materid

+ Encourage one another to set weekly goas for implementing the suggestions that
will be madein later lessons

+ Evduate the success or failure to meet such goads and make whatever dterations
may be deemed suitable in setting new gods
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Relationship Evangelism
The Evangelism Prospect List

INTRODUCTION

1. Upto thispoint, we have been deding with the preliminaries of Relationship Evangelism
2. With thislesson we gart getting into practica gpplications

3. Oneof thefirg sepsto successful evangelism using any method isto have an Evangelism
Prospect List

[Thisisespecidly truein Relationship Evangelism...]

. WHAT ISAN EVANGELISM PROSPECT LIST?

A. SIMPLY STATED, IT ISALIST OF NAMES...
1. Of individuds that we would like to see saved
2. Which we keep in some prominent place where we seeit every day

B. IN THE CASE OF RELATIONSHIP EVANGELISM...
1. Theprospect list isapart of the Evangelistic Prospect Flow Chart (see sample)
2. The“How Chart” will be explained in more detail in succeeding lessons, but you will notice
that it provides space for the names of those who would be on your list

. WHY HAVE AN EVANGEL ISM PROSPECT LIST?

A. ANIMPORTANT KEY TO LEADING PEOPLE TO CHRIST ISCONSTANTLY

KEEPING THEM ON YOUR MIND AND IN YOUR PRAYERS- cf. Ro 10:1
1. Condgtent success in any venture depends upon...

a. Seting gods (which gives direction to your life)

b. Keeping those gods congtantly before you (which provides motivation to your actions)
2. Tobesuccessful in evangdiam...

a. Weneed godsto giveusadirection

b. We need to be congtantly reminded of those goals to stay motivated

B. THE EVANGELISM PROSPECT LIST ISA HELPFUL TOOL TO ACCOMPLISH
THISEND...
1. By having a specific ligt of names we are able to concentrate our attention and our prayers
2. By having that list in some prominent place, we are constantly reminded of our god to reach
them for Chrigt
3. ltislike having a picture on the refrigerator to motivate us not to overest

[11.SUGGESTIONSFOR SETTING UP YOUR EVANGELISM PROSPECT LIST

Relationship Evangelism 1
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A. PRAY FOR WISDOM - cf.Jal.5
1. Oncewe dtart listing prospects, it will be evident that to work effectively the list needsto be
narrowed down
2. Sowisdom (which can be sought through prayer) will be helpful to determine the best
prospects

B. LIST THE NAMES OF YOUR NON-CHRISTIAN CONTACTS...
1. Hereare some good sources for prospects.
a. Vidtorsat services
b. Spousesof members
c. New resdentsin the neighborhood
d. Redivesof members
e. Unfathful members
f.  Friends of members
g. Your own neighbors, friends
h. Coworkers
i.  Children of members
. Prospects furnished by recent converts
k. Classmates at school
2. Initidly, concentrate on just developing the list
a Add namesto thelist over aperiod of time as other prospects come to mind
b. If you have trouble coming up with any names...
1) Don't get discouraged, it has become very easy for each of usto becomeisolated in
our own little world
2) The next lesson will suggest waysto make initial contacts so you will begin to have
prospects

C. SIFT THROUGH YOUR LIST TO DETERMINE WHICH TO GIVE PRIORITY ...
Some guidelinesfor determining priority:

Those you bdlieve are closest to obeying the gospe

Those with whom you have open communication

Those who have shown spiritud interest (but are “unchurched”)

Those whose respect and friendship you have gained

Thaose for whom you have been praying regularly

Those you may have alimited time to reach...

a.  Who might be moving from your area

b. Or who might not have long to live

7. Those who have a Chrigtian spouse

8. Thosein whom others have dready invested some “sowing” and “waetering”

9. Those who seem to repeatedly come across your path (isit coincidence, or providence?)

10. Those for whom you have the greatest concern

oSk wbhNPE

D. NARROW YOUR LIST DOWN TO NO MORE THAN TEN PEOPLE...
1. These will be the people you fed are your best prospects
2. Put their nameson alist (such asthe Evangelistic Prospect Flow Chart)
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3. Keepthislig in some prominent place where you will seeit daly

E. BEGIN PRAYING FOR THESE PEOPLE DAILY ...
1. Asking God for opportunity to be of service to these people - cf. 1 Co 3:5-7; Co 4:3
2. Asking God for wisdom to make the most of the opportunities you have - cf. Co 4:4-6
3. Asking God for boldness to share the gospe when the right opportunity availsitsdf - cf. Ep
6:18-20

CONCLUSION

1. Deveoping such alist can be amgor step to being successful in reaching othersto Christ

2. Aswith so many areas of life, the reason many individuas fall to achieve their godsin life is because
they never really set them in thefirst place!

3. Butif our god in lifeisto save others, an Evangelism Prospect List (asincorporated in the
Evangdlistic Prospect Flow Chart) can help to define our gods and keep them ever before us

4. Inthe next lesson we will explain further the Evangedlistic Prospect Flow Chart and offer
suggestions on how to develop meaningful relationships with those outside of Christ

But if you have time between now and the next lesson...
¢ Come up with as many as ten names of people you would like to see saved
¢ Lig them onthe“How Chart”
+ Begin praying for them daily
+ Beprepared to share with others the names you have on your prospect list

Even if you do nothing more than develop such alist and begin praying for the souls on thislist, perhaps
you can give acopy of it to some teacher or preacher who can follow up onit!
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Relationship Evangelism
Building Bridges (Developing Relationships)

INTRODUCTION

1. Before beginning thislesson...
a.  Spend afew moments sharing with one another your lists of progpects for which you have been
praying
b. Asagroup, teke the timeto pray in behaf of these souls...
1) Asking God to be with them
2) Asking God to bless your efforts to set before them the proper example, and to one day
reach them with the gospel of Chrigt

2. Assdressed thusfar in this sudy, the key to Relationship Evangelism is developing meaningful
relationship in which we can increase opportunities to share the gospel

3. But aspointed out in the first lesson, there are factors which hinder our effectiveness:
a. Too many people - tempting usto relate to no one since we can't possibly relate to everyone
b. Misunderstanding separation - causing us to become isolated from many in the world

4. Theend result of such factorsistha many Christians no longer know how to develop meaningful
relationships with new people!
a. We have forgotten how to “make friends’
b. Like someone who has been married so long that when widowed they have forgotten how to
“go on adate’

5. The Evangeism Prospect Flow Chart isatool for developing meaningful relationships..
a. Tothose we hope to reach with the gospdl, it can help usto “ Build Bridges’ (develop
relationships)
b. Later, weshdl seehow it can help usto “Let The Traffic Flow” (usethe rdationship to share

the gospel)

6. Beforewe examinethe four stages of “ Building Bridges,” congder the following explanation of

the Flow Chart...

a. TheHow Chatisatool to aid onein developing rdationships with others which we hope will
result in their obeying the gospel of Christ

b. Asyou gradualy progress through the eight stages of developing a rdationship, mark the
gopropriate box, indicating that the particular level of the relaionship has been atained

c. Insome cases, more time will be spent at one stage more than another

d. Also, in some cases the stages might be attained in an order dightly different than shown on the
chart

e. Theimportant point isthat this chart should enable usto see where we are in our relaionships
with our prospects, and help us know what would normaly be the next stage
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[Now we are ready to consder the firat four stagesin Relationship Evangelism. Thefirst dage
pertains to how we can meet people, which isvery helpful if we do not currently know anyone to put
down on our Evangdlistic Prospect Flow Chart...]

. INITIAL CONTACT

A. PRINCIPLESTO REMEMBER AT THISSTAGE...
1. Chooseto be where people are

Be friendly and willing to tak - Pro 18:24

Take the initiative to meet people and make friends

Try to leave the person with afavorable impresson

Awbd

B. SUGGESTED ACTIVITIES...
1. Around the neighbor hood.
Be outsde when your neighbors are; e.g., doing yard work
Have an open house
Neighborhood cookouits, block parties
School and children' s activities: PTA, Little League, eic.
Homeowners associations
Canvassing work for hedlth organizations
Wecome new neighbors
. Joinacdub
2. Atwork
a. Coffee and lunch bresks
b. Work projects together
C. Busnesstrips
d. Office parties
e. Mesdtings, seminars

@ o oo

[As one follows suggestions like these, it should give you plenty of opportunities to start developing
meaningful relationships. The next step is for those people with whom we are past the “just met”

stage...]

II. BECOME BETTER ACQUAINTED

A. PRINCIPLESTO REMEMBER AT THISSTAGE...

1. Your god isto amply get to know the person better

2. AsK questions about them; e.g., where they are from, where they went to school, interests,
family background, etc.

3. Look for common interests

4. Bepatient - don't force the relationship

5. Don't hide your Chrigtianity; let your light shine early in the rdationship

6. Short, frequent contacts seem to be more effective than afew prolonged periods - Pro
25:17

7. Ligtenfor the other person's. dedires, fears, ams, gods, burdens, needs, - cf. Ph 2:3-4

8. Becomplimentary (in al honesty, of course) - cf. Ac 26:2-3
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B. SUGGESTED ACTIVITIES...

1. Ar
a

b
C.
d.
e.
f.

2. At

T STQ@ "o oo

ound the neighbor hood
Invite the neighbors in for dessert or dinner

. Game nights

Recrestiond activities together
Shopping
Waiching TV
Picnics or barbecues together
work
Eat lunch together
Recregtiond activities together: galf, tennis, basketball, walking, etc.
Continued conversations while working
Participate in their activities outside of work
Busnesstrips
Attend mestings, seminars together
Car pool
After work activities
Bowling leagues, softbdl teams

[Now that we have become better acquainted, it isimportant to alow the beauty of the gospe to be
seeninour lives. The next two stagesin Relationship Evangelism makes this possible, the first one

being to...]

[1.SERVE T

HEM

A. PRINCIPLESTO REMEMBER AT THISSTAGE...

=

absonN

Expect opportunities for service, and be dert for them

Your god ishis (or her) successin life

Loveis shown more by deeds than by words - cf. 1 Jn 3:17-18
Meet genuine, practical needs

Let them be of service to you aswell, and be appreciative

B. SUGGESTED ACTIVITIES...
1.

Ar
a
b
C
d.
e
f.
g
h
i.

J.
2. At

ound the neighbor hood.
Volunteer to help with kids; e.g., baby-git, provide trangportation

. Takeover desserts
. Take meds over during times of criss (Sckness, degth)

Shovel sdewak, mow lawn
Help them with their home projects
Help work on their car (or, in my case, computer)
Cards, gifts on specid occasions
Be dert for emergencies
Ask them to help you
Hdp them move
work
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Volunteer to hep them with their work

Offer to bring them coffee, mall, etc., if you are passing by
Be dert for opportunities to be a*“sounding board”
Bedert for domestic needs. car, wife, children

Cards, gifts, cake, on specia occasions

Look for opportunities to praise them and their work

Ask for help, advice

Bewilling to take on menid tasks

Let them get the credit, or share the credit, when it is due

[If we are doing these sort of things with regularity, the next stage will likely come naturdly. But to

make sure that

we accomplish thelast stagein “ Building Bridges,” letf’s consider the...]

IV.FRIENDSHIP LEVEL

A. PRINCIPLESTO REMEMBER AT THISSTAGE...
1. Work to develop common interests

b

Deepen the relationship:  develop openness, honesty, trust, ease in communication
Have good times, memorable times, together
Acceptance, not reformation, is the concern at this stage

B. SUGGESTED ACTIVITIES...
1.

Ar
a
b.
C
d
e

f.
g
h.
2. At
a

@eopaonoT

ound the neighbor hood
Continued conversations over coffee, meds
Make use of the home - theirs or yours
Specid outings of longer duration

. Congder taking short vacations together

Extended work projects around the house; e.g., putting up afence, or painting the
house
Wood gathering trips
Hobbies
Recrestion, exercise
work
Overnight trips where there may be extended times to not only work together, but to
converse
Seminars, training together
Volunteer to team together on projects
Pursue activities outsde of work
Invite over to your home
Have dinner together with spouses and families

CONCLUSION

1. Tothispoi

nt, the objective has been soldy to “build bridges,” to develop ameaningful rdaionship

2. You will notice that up to this point no effort has been made to actively discuss religion or try to
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convert the person
3. But very important steps have been taken:

a. Youhave madeafriend

b. Your example of service has hopefully introduced them to alifestyle that is rather unique in our
society

c. By your friendliness, by your service, the soil of ther heartsis being prepared for the seed

4. Our next lesson will ded with the planting of that seed; or to put it another way, how to use the
bridge we have built to let the traffic flow

If you are using this materid in a class with others, between now and the next sesson...

+ Mark those stages you fed you have aready accomplished with the names of those
on your Flow Chart

+ Make definite plans to do something (using the suggestions above) with one or more
of your prospects during the week...

v’ Either to strengthen the stage of the relationship areedy attained
v Or to move up to the next leve of the rdlationship

+ If you do not have any prospects on your “Fow Chart” yet, make plansto do one
or more of the suggested activities found under “Initia Contact”

+ Beprepared to share your successes or faluresin fulfilling your plans a the
beginning of the next sesson
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Relationship Evangelism
Letting The Traffic Flow (Sharing The Gospel)

INTRODUCTION

1. Uptothispointin our sudy of Relationship Evangelism, we have...
a. Noticed various forces that hinder our effectivenessin evangelism
b. Defined “reaionship evangdism” and consdered its vaue as amethod of sharing the gospd of
Chrigt
c. Discussed the vaue of a“prospect lig” and offered suggestions for developing one
d. Offered recommendations for developing meaningful relationships

2. Itwasinthelast lesson that we examined the four stages of forming subgtantive relationships, what
| cdl building bridges. These stages are:
a. Making theinitid contact
b. Getting better acquainted
c. Sevingthem
d. Becoming afriend

3. If thismaterid isbeing used in a classlike setting, then before proceeding with this lesson...
a.  Spend afew moments sharing with othersin the class:
1) The namesof progpects you have on your Flow Chart
2) What you did during the past week with any of these individuasto ether srengthen the
levd of rdationship you have with them, or to move up to the next leve
3) Fed freeto rdate and discuss any failures or successes you think might prove beneficia to
othersin the class
b. Asagroup, taketimeto pray in behdf of the souls with whom you are working:
1) Asking God to be with them
2) Asking God to bless your efforts to forge stronger relationships with them in order to reach
them for Christ

4. Inthisfina lesson, we shdl offer suggestions on how we might use the bridges we have built to l et
the traffic flow (i.e., to use the opportunities provided by our relationships with others to share the

gospe of Christ)

[Asindicated on the Evangdlistic Prospect Flow Chart (see sample), there can be four stagesin this
process aswell. Thefirgt one being cdled...]

. SHARING YOUR FAITH

A. PRINCIPLESTO REMEMBER AT THISSTAGE...
1. Youwishto make aclear identification that you are a Chrigtian in the course of naturdl
conversations
2. Conducting yoursdf in such away that people are aware of your faith - cf. 1 Pe 3:15
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Don't try to say everything a onetime

Ask questions - seek to understand first, then to be understood

Be sengtive to ther reactions, place yoursdf in their shoes

Asyou share your faith, seek wisdom from God through prayer - cf. Ja 1:5; Neh 2:4

GGESTED ACTIVITIES...

In daily conversation, interject your beliefs that are based upon God's Word

Don't hesitate to spesk of the specid benefits and blessings of being a Chrigtian

When appropriate, give God the glory as you discuss good things that you experience (but
avoid excessive praise, for it can sound artificia and hypocritica)

[Bear in mind that at this point your purpose is not to convert; rather, you are Smply communicating
what your fath in Christ meansto you or has done for you. The next stage will involve introducing your
friend(s) to other Chridtians...]

II. WITNESS OF THE BODY

A. PRINCIPLESTO REMEMBER AT THISSTAGE...

1.

2.

People may at firgt discount your individual faith and lifetyle, but the cor por ate example
can be a powerful witness and influence - Jn 13:34-35; 17:20-21

At this stage, then, you are wanting to introduce your friend(s) to the love and unity of other
Chrigians

B. SUGGESTED ACTIVITIES...

1.

Around the neighbor hood

a. Include Christiansin your socid, recregtiona and work activities with your
non-Chrigtian friends

b. Haveyour prospects over for dinner, and invite some Chrigtian friends as well

c. Invite your prospectsto functions of the loca church (regular assemblies, gospel
mestings, €ic.)

d. Invite them to pot lucks or other socid functions organized by members of the church

e. Invite them to home Bible sudies with a mixture of Christians and non-Chrigtians

At work

a. Introduce them to other Christian associates

b. Invite them to attend weekly Bible sudies at places of employment, or with other
businessmen outside of work

c. Invitethem to church functions

d. Invite them to lunch or dinner where other Christians will be present

[Again, the purpose at this stage is not to convert, or to “gang up” on the prospect, but to smply let
them be around other Christians where they can see the faith of others being demondtrated in their lives.
At last, we come to the point where explicit teaching begins...]

I11.EXPOSURE TO THE GOSPEL

A. PRINCIPLESTO REMEMBER AT THISSTAGE...
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Y ou want to expose your prospect to afull and clear explanation of the gospel
2. Your god isnot so much to convert, but to creste understanding of the gospd and its
implications
3. With those who are dready firm beieversin Jesus, but mistaken in their understanding of
the gospd....
a. You should not be trying to convert them from “their church” to “your church,” but
leading them closer to the Chrigt they love
b. LikeAquilaand Priscilla, you seek only to help them learn the way of God more
accurately concerning salvation and the Lord’s church - cf. Ac 18:24-26
4. If you do not fed you are cgpable of teaching what they need, ask someone elseto stepin
and take over

B. SUGGESTED ACTIVITIES...
1. With those who believe they are dready saved...
a. You might gpped to ther interest in learning more about the Bible:

1) Offer to show them Jule Miller'sVisualized Bible Study Series, or Robert
Harkrider’s How To Understand The Bible, both of which are five lessons on
video tape

2) Encourage them to study on their own, with the aid of a Bible correspondence
course (e.g., Gene Tope' s Know Your Bible)

3) Invite them to study with you one of the gospdls, or the book of Acts

b. Or you might be more direct with a one-lesson approach, like that found in Fied's

Test Your Salvation booklet

2. With those who are not sure of their salvation, or who know they are not saved, you can
use the material above, or more one-lesson approaches, such as.
a. CharlesGoodal’sIn The Same Hour Of The Night
b. Bob Danklefsen's Are You Ready For Your Journey To Eternity?
c. Brisow’s Something Christ Asked Me To Share With You

[At this point, our primary responsibility is to teach the gospel and to make sure the person has a proper
undergtanding of what Christ has done for them. The last stage of letting the traffic flowinvolves

encouraging the prospect to obey the gospd...|

IV.INVITATION

A. PRINCIPLESTO REMEMBER AT THISSTAGE...
1. Besurethey grasp the persona implications of the gospd

a. Truding fath in Jesus Chrid...
1) Asthe Son of God
2) Who loved them and gave Himsdlf on the cross for their Sins
3) Asthe only way to forgiveness of ans, fellowship with God, and the hope of

eternd life

b. True repentance...
1) A decison to turn from sin and turn to God
2) A willingnessto obey Jesus Chrigt in everything

c. Confesson of faith in Jesus Chrig...
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1) Both now in obeying the gospel
2) And throughout their life as Chridians
d. Baptisminto Chrig...
1) To beunited with Christ in His death
2) To be“cdothed” with Chrigt
3) For theforgiveness of sinsthrough God' s grace and Jesus' blood
4) By fathin the working of God
e. Fathfulnesasadisciple of Chris...
1) Who observes ALL that Christ commanded
2) Who remainsfathful throughout life, even to degth
2. You want them to understand:
a. The purpose of baptism into Christ
b. Theimportance of being amply Chrigtians, members of the Lord's body
3. Itisimportant to ask them if they wish to obey Christ; some times we never get around to
actudly asking!
4. Whilethereisaplacefor persuasion (cf. Ac 2:40), we need to avoid pressuring someone to
do something they redly don’'t want to do
5. If feasble, continue the relationship even if they say “no” - some people take longer than
others to make the decison to say “yes’

B. SUGGESTED ACTIVITIES...

1. Approach aperson privately after a Bible study or presentation of the gospel and ask them
if they have consdered obeying the gospd

2. Thefollowing questions may be helpful after a study:
a. “Doesthis make sense?”
b. “Isthereanything | (we) have said that you do not under stand?”
c. “Havel (we) been teaching you anything other than what the Bible teaches?”
d. “Would you liketo obey Christ and be baptized for the remission of your sins?”

3. Givethem timeto make their decison - some people need to study and pray about it for
awhile

4. Let them know you are dways available: any time of the day, any day of the week; when
they decide to obey Chrigt, you will be glad to assst them

5. After obedience to the gospd, follow up with a Bible study designed to help them grow in
the grace and knowledge of Jesus Chrigt - cf. 2 Pe 3:17-18

CONCLUSION

1. Relationship Evangelismisredly quite Smple, and can be summed up in thisway:
“Beafriend - shareyour faith!”

2. Evenfor those who fed they are unable to teach, Relationship Evangelism can be used to lead
othersto Christ:
a. Beafriend, and let your faith show by example
b. When it comes down to the point of explaining the gospd, let another Christian do the actud
teaching
Relationship Evangelism 2
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c. Many Chrigtians (especidly those new in the faith) have led their friends to Chrigt in this manner

3. If other methods of evangdism do not apped to you, or are beyond your present abilities, why not
apply yoursdf to this approach?

4. | am convinced this can be one of the mogt effective waysto lead othersto Christ, and we might be
surprised to see how many people could be saved if more Christians gpplied themselvesto this
approach

One Last Point

For an approach like thisto work, it isimperative that Christians constantly encourage one another to
carry it out. Oneway this could be doneisfor agroup of interested Christians to meet weekly for the

purpose of:
+ Encouraging one another to implement suggestions in this materid
+ Heping each other make definite goas for things to do each week, that they might...
v' Make contacts
v" Proceed dong the various stages of the relationships

v" Make certain the relationships evolve to the point where the gospd is shared
and the invitation is given

+  Sharing successes and fallures in meeting the weekly godlss, in an effort to learn from
them

+ Praying together for souls being sought for Chrigt, and for those involved in the
search

“Finally, brethren, pray for us, that the word of the Lord may have free course
and be glorified, just asitiswith you.” (2 The 3:1)
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